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A community magazine published
by the Humber Bay Shores 
Condominium Association

NEW FOR 2018
• In for 4 consecutive Issues LOYALTY DISCOUNT

• Our new SPOTLIGHT TORONTO section to feature our Toronto advertisers

• Local advertisers select our community BUSINESS FEATURE OPTION

• All options above include an EDITORIAL COMPONENT
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The Humber Bay Shores Condominium Association (HBSCA)

initiated Humber Happenings Magazine to support and build a

sense of community among the residents of Humber Bay Shores.

HBSCA is a not-for-profit organization comprised of individuals who

advocate for the community in matters of development, preservation

and beautification of the vibrant and valued condominium

community in which we live, work, and play.

HBSCA is the leading voice on community issues, news and events

through its publication Humber Happenings Magazine. A publication

which is 20 Years strong, it has developed not only as a source for

important local information but a genuine lifestyle guide for

interesting venues and events both locally and in Toronto.

Humber Happenings Committee

Don Henderson/Jim Reekie

hbsca@rogers.com • Tel: 416-792-4964

ABOUT HBSCA AND
HUMBER HAPPENINGS

OUR AUDIENCE

READERSHIP

For sales inquiries, please contact Don Henderson or
Jim Reekie Office: 416-792-4964, E-mail: HBSCA@rogers.com

FALL 2017
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ENJOY
THE WINTER
SEASON
IN THIS ISSUE:
• COMMUNITY NEWS & UPDATES
• HEALTH & WELLNESS
• SMART TRAVEL TIPS

SUMMER 2017
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ENJOY
SUMMER
IN THIS ISSUE:
• COMMUNITY NEWS & UPDATES
• HEALTH & WELLNESS
• SMART TRAVEL TIPS

VISIT HBS
WATERFRONT

FESTIVAL
August 11-12

see page 7
for more info

SPRING 2017
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H B S C A  FA R M E R S ’  M A R K E T •   L I V E  I N  H A R M O N Y •   H A P P Y  1 5 0  C A N A D A !

CELEBRATING
SPRING
IN THIS ISSUE:
• SUMMER FESTIVALS 

• COMMUNITY NEWS 

• HEALTH & WELLNESS

• EXCITING TRAVEL IDEAS

WINTER 2017

LOOK FOR MORE UPDATES AND INFORMATION ON OUR NEW WEBSITE WWW.HBSCA.CA

WELCOME

2017

IN THIS ISSUE:
• COMMUNITY ACTION – NEWS & UPDATES

• EXOTIC TRAVEL

• HEALTH & WELLNESS

• AND MORE

A recent survey conducted by HBSCA found:

Humber Happenings is owned by the member as-
sociation; this guarantees excellent readership,
credibility and advertiser awareness.

With average condo prices in the million dollar
range, our readers represent a worthy audience
who enjoy their leisure time which such activities
as going to the theatre, restaurants, and live con-
certs. They are also interested in renovating/decor
and travel destinations.

Age Bracket

• 19% are working age 25-30
• 68% are working age 31-69  
• 13% are over 65

Average annual leisure spending ranges between
$35,000-$75,000

68%

19%
13%

Our printed magazine is distributed to the residents of 30 association

member condominiums AND QUICKLY GROWING!  

In addition to our readership of close to 22,500, our publication is deliv-

ered to our local businesses/venues as well as to our advertisers who re-

ceive copies to display and distribute.  Our magazine is also available to

view on our website www.hbsca.com, where visitors can browse and click

to any of our client’s websites for more information.

TARGET THIS
UNIQUE NICHE
UPSCALE 
AUDIENCE
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THE BATHROOM
EXPERIENCE

T
he bathroom has come a long

way from its utilitarian function;

we now seek comfort, volume,

luxury, convenience and technology. The

bath industry has been making incredible

advances in technology in the last few

years.  From in home spa’s, efficient

plumbing, universal design and smart

fixtures to incredible finishes and mate-

rials. We no longer utilize the bathroom,

we experience it!  

WANT A LITTLE ADDED LUXURY 
IN YOUR BATHROOM? 
Here are a few ways you can enhance your

daily bathroom experience:  

• The shower has become a real focus espe-

cially in smaller spaces; we are seeing

frameless glass, oversized showers fully

equipped with rain heads, body sprays,

steam units and surround sound. 

• Bathtubs are now designed to offer more

than just body jets, they come with

chroma therapy, vibrational hydrotherapy,

massage bubbles and effervescent bub-

bles to name a few. 

• Vanities are more stylish than ever and

equipped with smart touch technology,

soft close doors and drawers, led

lighting, cleaver storage solutions. We

are seeing the standard height of vani-

ties rise from the typical 30”-32” height

to 34”-36” as the new standard. (a good

point to keep in mind when renovating).

Our inspiration and 
information came from:
TOMAS PEARCE
INTERIOR DESIGN
CONSULTING INC.
Based in downtown
Toronto, Canada. Led by
Principal Partners
Melandro Quilatan and
Tania Richardson, the team
at TOMAS PEARCE is a
collaboration of talented,
energetic and experienced
company of Interior
Designers, Project
Managers, Project
Coordinators, Architectural
Technologists, Stylists and
Procurement Agents. 
For more inspiration visit
www.tomaspearce.com

LIFESTYLE

• Faucets have become the jewellery of the vanity.

The faucet industry offers a huge array of styles,

finishes and prices for every budget. You can

even have semi-precious stones or exotic woods

inlayed in the handles. With advances in tech-

nology, we are now seeing smart touch less

faucets, low flow faucets and temperature

regulated faucets. 

• Toilets and bidets are available as a space saving

two in one unit. Smart touch technology is

available with preset individual preferences for

multiple users. Comfort height seats with an

elongated bowl, is the new standard. Wall

mounts toilets are also increasing in popularity

as they are easier to clean underneath. 

• Lighting, both decorative and practical are

being taken into consideration. We are seeing

beautiful decorative pendants, coupled with

coordinating sconces at eye level for proper

illumination. Led strip lighting along the

mirror and vanity for additional lighting too. 

• Radiant heating provides a warm underfoot

to a cold floor. In floor radiant heating is no

longer a luxury, those looking for sustain-

able interiors can install one of the many

types of radiant heating available on the

market today.

When planning your next bathroom renovation,

think about the little luxuries you can add to

enhance your overall bathroom experience. Do

you want to wake up to a massage of water jets

every morning? Perhaps you would like a warm

underfoot when you step on a radiant heated floor.

Whatever your desires, don’t be afraid to bring that

wish list to life!! No matter the budget, there are

now little luxuries available to all consumers.

Bathrooms are no longer secondary spaces, they

are just as important as a principle room. It is one

of the first spaces you use every morning and

every night. Why not give yourself the experience

you deserve. As an added bonus, a well-designed

beautifully finished bathroom can increase the

value of your property. Stop utilizing the bathroom

and start experiencing it! 
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TRAVEL | GENIUS GETAWAYS

T he Los Angeles area is big and quite spread out, so it can be a little daunting
deciding what to do and where to go first. I recently spent 10 days in LA and
here’s what I have to share: 

From a variety of neighbourhoods to explore, each with a different vibe and culture, to
an offering of museums and art galleries that can compete worldwide, Los Angeles really
does have it all. It is known as the entertainment capital of the world but there really is so
much more. An interesting history and heritage underscored with 75 miles of gorgeous
coastline and topped off with weather that rarely disappoints, what’s not to love!

In my opinion there is no one perfect area to stay, with any choice of neighbour-
hood/area you will be quite close to many of the sites you want to visit, and further
away from others. As I mentioned LA is quite spread out and even the most ambitious
walker like myself had to give in to Uber and a car. Uber proved to be quite an efficient
and cost effective way to navigate within a 20 km zone and I took a car for 3 of the 10
days to cover the drives of more than 30 km such as Malibu and Venice. I stayed in
West Hollywood which I found to be a good location and reasonably central for most
of the items on my list. There are hotels for every style and budget; I chose The Jeremy,
West Hollywood, a newly opened Scandinavian style hotel situated in the heart of
vibrant West Hollywood. From the pool overlooking LA to the slick bar, and staff that
goes the extra mile, the Jeremy will not disappoint. Bon voyage!

IN10
DAYS

BY MONIQUE CHARBONNEAU

LA  
HH
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HOODS
Beverly Hills| Bel Air

West Hollywood 
Old Hollywood

Venice Beach Area
Santa Monica Area

Orange County

BEACHES
Malibu
Venice 

Manhattan
Santa Monica

SHOPPING 
Rodeo Drive
The Grove

Melrose Place | Melrose Ave
Main Street, Santa Monica

Abbott Kinney, Venice Beach

ART & CULTURE
Los Angeles County Museum Of Art (LACMA)

The Getty Centre
The Getty Villa

Hammer Museum
La Brea Tar Pits & Museum

The Griffith Observatory

RESTAURANTS
The Ivy
Nobu

208 Rodeo
The Butcher, The Baker, The Cappuccino Maker

Sweetgreen

HERE IS HOW I WOULD SUGGEST 
NAVIGATING YOUR FIRST TRIP 

TO LOS ANGELES

OPPOSITE TOP: Griffith Observatory, Los Angeles.
Photo: Sean Pavone/Shutterstock; OPPOSITE BOTTOM:
Los Angeles County Museum Of Art (LACMA). Photo: 
LA CVB TOP LEFT: Rodeo Drive shopping district. Photo:
Paolo Gallo/Shutterstock LEFT CENTRE: Sunset Blvd. 
in West Hollywood; LEFT BELOW: Manhattan Beach;
TOP RIGHT: Santa Monica pier at sunset. Photo:
Oneinchpunch/Shuttersock RIGHT CENTRE AND BELOW:
The Jeremy Hotel in West Hollywood ABOVE: famous
landmark Hollywood Sign. Photo: Yulia Mayorova/
Shutterstock

PUBLISHING
CALENDAR

2018

CONTRACT AND COPY CONDITIONS

EDITORIAL DEADLINE AD MATERIAL & PAYMENT DEADLINE** MAGAZINES DELIVERED*ISSUE

SPRING

SUMMER

FALL

WINTER

June 20

October 3

January 3

March 21

July 9

October 22

January 22

April 9

August 1-2

November 14-15

February 14-15

May 2-3

1. The HBSCA, MJ Rochester Publishing Inc. or any member of the production
team is not responsible for any errors, omissions, facts or representation in
editorials or advertisements in this publication.

2. MJ Rochester Publishing Inc. is hired by the HBSCA to produce and publish
Humber Happenings Magazine. MJR Publishing acts on the direction of the
HBSCA and is in not responsible for any issues or conflicts that involve Humber
Happenings Magazine or the HBSCA.

3. Regarding Ad position, unless otherwise expressly provided in the Insertion
Order, positioning of advertisements is at the sole discretion of the HBSCA. 

4. Publisher is not bound by any conditions, printed or otherwise, on contract or
copy instructions when such conflict with policies covered by this rate card.

5. Advertisers and advertising agencies assume liability for all content (including
text, representation and illustrations) of advertisements printed, and also as-
sume responsibility for any claims or costs arising against the Publisher
(HBSCA).

6. Cancellations are not accepted on contracts or insertion orders for covers, spe-
cial positions, special sections, special issues, special editions, copy split runs
and inserts, or 8 weeks before the Delivery Date.

7. Contracts in force for six months or more may be upgraded, resulting in a
space credit for the advertiser, not cash rebates. Such credits must be utilized
within 90 days of the expiration of the old contract.

8. Advertisers and advertising agencies agree that the Publisher (HBSCA) shall
be under no liability for its failure for any cause to publish any advertisement.

9. Publisher shall be entitled to payment as herein provided upon booking and
signed agreement of the Ad Order form.

10. Acceptability of all advertising is at the discretion of the Publisher (HBSCA).

11. Any claim rendered by the advertiser or agency against this magazine, must
be filed with the magazine in writing within 60 days following the expiration
of the contract.

12. Verbal agreements are not recognized by the Publisher (HBSCA).

13. Prices are subject to the addition of 13% Harmonized Sales Tax (HST), where
applicable.

14. Delinquent accounts are subject to 2% per month interest compounded as
per the signed insertion agreement.

*     Dates are approximate, may change due to printing/distribution dates.
**   Payment is due upon confirmed order. Payment methods accepted: Visa/MasterCard/Interact or Cheque



Acceptable Ad Formats
• PDF (PDF-X1a compliant)

• HI-RES TIFF, EPS

• QuarkXPress 2015*

• Adobe InDesign CC*

• Adobe Illustrator CC**

* Please supply fonts and linked images

** All fonts outlined and images embedded

Images
• RESOLUTION: 300 dpi at 100%

• COLOUR: CMYK

Printing
Web Offset

Publication
Quarterly

Cancellations
Not accepted 8 weeks before the Delivery Date.

Please see the 2018 Humber Happenings

Publishing Calendar for details.

Transmission
Email ads to markintosh@markintoshdesign.com.

Please contact for FTP information.

DOUBLE PAGE SPREAD
Bleed: 16.5" x 11.125"
Trim Size:  16.25" x 10.875"

1/2 PAGE
VERTICAL

3.5” x 9.25”

1/2 PAGE
HORIZONTAL

7.25” x 4.625” 

1/4 PAGE
3.5” x 4.625” 

1/3 PAGE
VERTICAL

2.3” x 9.25”

BUSINESS CARD
3.5” x 2”

FULL PAGE
Bleed: 8.375" x 11.125"
Trim Size:  8.125" x 10.875"

AD DIMENSIONS
Magazine Trim Size: 8.125” X 10.875”

Bleeds are 0.125” — please add to double and full page ads to all sides.

RATES & MECHANICAL SPECIFICATIONS
NET AD RATESHEIGHTWIDTHAD SIZE

Full page with bleed

Full page without bleed

1/2 page horizontal

1/2 page vertical

1/3 page vertical

1/4 page

Business card

Outside Back Cover

Inside Front Cover

Inside Back Cover

Double page spread/Feature section option

8.375”

7.25”

7.25”

3.5”

2.3”

3.5”

3.5”

8.375”

8.375”

8.375”

16.5”

11.125”

10”

4.625”

9.25”

9.25”

4.625”

2”

11.125”

11.125”

11.125”

11.125”

$1,595

$1,595

$880

$880

$660

$495

$275

$1,995

$1,835

$1,755

$2,395

LOYALTY DISCOUNT: Book all 4 issues & receive a 10% discount.


