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TARGET THIS UNIQUE NICHE UPSCALE AUDIENCE TO SHOP LOCAL.

OUR AUDIENCE
A recent survey conducted by HBSCA found:

Age Bracket
19%
14%
67%
• 19% are working age 25-34
• 67% are working age 35-64
• 14% are over 65+

TARGET THIS UNIQUE
NICHE UPSCALE
AUDIENCE. TARGET
YOUR COMMUNITY.
READERSHIP
Our magazine is distributed to the residents of the 30+ association
member Humber Bay Condo buildings, and quickly growing!

Average annual leisure spending ranges between
$35,000-$75,000
Humber Happenings is owned by the member association; this guarantees excellent readership,
credibility and advertiser awareness.
With average condo prices in the million dollar
plus range, our readers represent a worthy audience who enjoy their leisure time with such activities as going to the theatre, restaurants, and
live concerts. They are also interested in renovating/decor, travel destinations, and the most updated information regarding auto purchases.

ABOUT HBSCA AND
HUMBER HAPPENINGS
The Humber Bay Shores Condominium Association
(HBSCA) initiated Humber Happenings Magazine to

In addition to our total adult readership of almost 20,000 via distribution
to our up-scale member condo buildings, Humber Happenings Magazine
is also distributed to our local business venues as well as to our advertisers
to display and distribute to their customers. Our magazine is also available
to view on our website www.hbsca.ca, where visitors can browse and
click on our advertiser’s websites for additional information.

For sales inquiries, please contact Jim Reekie
Oﬃce: 416-792-4964 E-mail: HBSCA@rogers.com
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support and build a sense of community among the
residents of Humber Bay Shores.
THANK YOU
TO ALL OF OUR
ADVERTISERS,
CONTRIBUTORS &
VOLUNTEERS

HBSCA is a not-for-proﬁt organization comprised of

IN THIS ISSUE:

individuals who advocate for the community in matters of

COMMUNITY NEWS & UPDATES • MPP CANDIDATE SURVEY
TRAVEL • NEW TECH • SPRING READS AND MORE!

development, preservation and beautiﬁcation of the vibrant

HBSCA.CA

and valued condominium community in which we live,
work, and play.
HBSCA is the leading voice on community issues, news and
events through its publication Humber Happenings
Magazine. A publication which is 20 Years strong, it has
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developed not only as a source for important local
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information but a genuine lifestyle guide for interesting
venues and events both locally and in Toronto.
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LOOK FOR MORE UPDATES AND INFORMATION ON OUR NEW WEBSITE HUMBERBAYSHORES.ORG
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IT’S WINTER –

BUT FOR CRUISING IT’S
WAVE SEASON
BY KRISTA GARNEY CLUETT

“W

ave Season” is the Black Friday
of cruise travel and normally
oﬀers the best value of the year.
For three months of the year, January
through March, cruise lines oﬀer some
of their best savings to encourage both
last minute bookings and encourage you
to book cruises for this year and next.
The long cold months of winter are the
ideal time to get us thinking about the
perfect escape. Cruise lines report that
60% of their annual sales are made
during this period.
In 2020, 32 million passengers are
expected to take a cruise. There are vessels of all sizes – from 10 to over 6500
passengers. With 19 new ships scheduled
to launch this year, the choices are vast;
for example, a ship with all the toys
(waterslides, race tracks, ice rinks and
more), river ships carrying under 200 pas-
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sengers that sail through the heart of destinations, an expedition ship that oﬀers a
taste of exploration and adventure in oﬀthe-beaten-path places, or something in
between. There are all levels of luxury so
everyone can ﬁnd the perfect cruise to
suit their tastes. With so many choices,
here are some hints about how to wade
through some of the great values.

Why Book Early
There are so many reasons to plan ahead.
Not only do you get your choice of cabin
location (suites, accessible rooms, rooms
accommodating more than two guests and
midship staterooms always sell out ﬁrst)
but you can also choose from more itineraries. Cruise lines often oﬀer a unique
itinerary only once or twice per year. Travelers that miss out are sure to book early
next time, often over a year in advance.

River cruises in European wine country
always sell out ﬁrst for the early fall when
the harvests come in. Itineraries featuring
special events (ie. Mardi Gras, New Year,
the Cannes Film Festival or Solar Eclipses)
are often sold out in days and sometimes
hours. When Crystal Cruises announced
its ﬁrst voyage through the Northwest Passage, it sold out in days, over a year prior to
the 2016 sailing.

deposit confirms your preferential place
not only for the stateroom location and
itinerary, but also for dining. And in
most cases, if a better special comes
along prior to final payment, the cruise
line will honour the new rate. Just note
that often a new lower fare may not
include as many perks, so it is always
important to work out the overall value
– not just price.

Book Now Versus Later Specials

Sorting Through
the Pricing Options

Cruise Lines want people to book early,
not only so that they can count on their
ships sailing full, but so that their guests
feel that they got the best deal. The
normal policy is for cruise lines to
increase their pricing as their ships fill.
There is never a guarantee as to when
the best price is available, however it is
a gamble to wait. By booking now, a
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Often, while they may be the lowest fare,
advertised fares are not the best value. For
every cruise, there are multiple fares for
the same room. It is important to compare
the beneﬁts of each one. Sometimes the
lowest fares come with a non-refundable
deposit. This is a great value if you know
you are not going to change your plans.

Some fares come with great onboard perks
such as free drinks, onboard gratuities,
shipboard spending money, complimentary shore excursions, reduced or free
airfares and/or free Wi-Fi. The extra fare
upfront may very well be a lot less than
what a passenger may have paid for these
beneﬁts if purchased separately once
onboard. If you have one glass of wine per
day on vacation, then this may not be of
value to you but the more that is included
at the time of purchase, the easier it is to
set the ﬁnal budget for your vacation.
When you look back on your vacation, a
$50 saving won’t have the same fond
memories as the overall experience!

Wave Season Deals
Some cruise lines will oﬀer deals on every
sailing while others will choose only
select departures.

HUMBER BAY SHORES FARMERS’
MARKET ADAPTS TO A NEW REALITY

Here are just a few (note – on select sailings only, oﬀers vary based on availability
at time of booking):
• Avalon Waterways – Oﬀering free airfare on select 2020 European River
Cruises. Single supplement waived for
most sailings (capacity controlled)
• Celebrity Cruises – Oﬀering savings
of $100 - $500 plus a selection of perks
(choose from Free Drinks, Wi-Fi, $150
shipboard credit, prepaid gratuities)
• Cunard Line – Oﬀering complimentary upgrades and prepaid onboard
gratuities
• Disney Cruise Line – Oﬀering 25% for
Canadian Residents
• Holland American Line – Oﬀering
reduced Canadian Exchange Rates for
2020 Europe sailings
• Hurtigruten – Oﬀering savings of up to
40 percent on select sailings through
2022 in destinations departing from
Svalbard, Norway, to see polar bears
• Princess Cruises – Best Ever Sale with
Beverage Package and Wi-Fi
• Regent Seven Seas Cruises – Oﬀering
extra savings plus Free Upgrade to
Business Class Airfare
• And so much more! Cruise lines
update their pricing almost daily, so
the price today may be diﬀerent
tomorrow. While there will be more
sales throughout the year, Wave
Season is usually the best time to plan
for your perfect cruise vacation. HH

BY ZACHARIE WEINGARTEN

O

ne way or another, the Humber Bay
Shores Farmers’ Market is returning
for its seventh season this spring.
As many of you know, each Saturday in
the late spring and summer, local farmers
and food entrepreneurs come together in
Humber Bay West Park to oﬀer our
community a unique selection of local
and specialty foods including fruits,
veggies, cheese, meats, wines and
prepared foods.
While most of our usual summer events
and activities have been restricted in the
name of social distancing, the province
recognizes markets like ours as essential
for supporting local farmers and small
businesses in our community. Even
though we have the comfort of re-engaging
in at least one summer ritual, long-time
visitors to the market should expect some
changes compared to previous years. All
changes are in the interest of exercising an

Ready to be inspired? For more information
visit www.HumberBayTravel.com
Humber Bay Travel, 88 Palace Pier Ct. #103.
416-236-2266 • info@HumberBayTravel.com
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abundance of caution to keep our market a
safe place to visit.
As our market attracts hundreds of
visitors each week, we are facing a
number of challenges we have never dealt
with before. As is required for all Toronto
farmers’ markets, we are working directly
with Toronto Public Health to adapt their
protocols to our operation. The situation
is changing daily but here are some
changes you should expect to see:
• The market will not be located in
Humber Bay Park until July at the
earliest due to current restriction of
permits for events in public parks. An
alternate location will be announced
on our website, hbsca.ca and on the
market’s Facebook page.
• Fixed seating and picnic tables will be
taped oﬀ or removed. There will be no
eating or drinking on the premises,
including sampling of food items.
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• No self-service, please ask the vendor
to choose and package the product
for you.
• Fewer vendors accepting cash.
• Controlled circulation through market
(possibly one-way movement) and
two-meter distancing will be enforced.
• Customers who are not well are asked
not to visit the market.
As market organizers we will be
ensuring all vendors are equipped with
proper handwashing stations and are
diligently sanitizing frequently used
surfaces. Additionally, we are exploring
options for oﬀering curbside pick-up and
local delivery. I know some of these
changes will mean a very diﬀerent
experience than we’re used to but I trust
our customers will work with us and our
vendors to ensure a safe and welcoming
space for everyone.
With all this in mind, our farmers and
vendors are excited to return to Humber
Bay Shores and oﬀer their freshly grown
and artisanal products once again. One way
or another, we will continue to build this
connection that has lasted over six years!
The Humber Bay Shores Farmers’
Market runs from 9am-2pm each Saturday
beginning May 30th through October
10th. Exact start date is subject to change.
Follow us on Facebook for information on
our new and returning vendors as well as
updates on our new location and
enhanced safety protocols. HH
Zach Weingarten is returning for his
fourth year as Market Manager. He can be
reached at zweingarten@gmail.com

FARMERS’ MARKET UPDATE:
We are excited to announce that the market is still on! We are working to adapt our usual
process to meet all the expanded saftey guidelines as set out by Toronto Public Health. Things
are changing every day but we look forward to updating you on all of the details very soon.
Follow The Humber Bay Shores Farmers’ Market on Facebook for the latest updates and check
our website: www.hbsca.ca
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CONTRACT AND COPY CONDITIONS
1.

The HBSCA, MJ Rochester Publishing Inc. or any member of the production
team is not responsible for any errors, omissions, facts or representation in
editorials or advertisements in this publication.

7.

Contracts in force for six months or more may be upgraded, resulting in a
space credit for the advertiser, not cash rebates. Such credits must be utilized
within 90 days of the expiration of the old contract.

2.

MJ Rochester Publishing Inc. is hired by the HBSCA to produce and publish
Humber Happenings Magazine. MJR Publishing acts on the direction of the
HBSCA and is not responsible for any issues or conﬂicts that involve Humber
Happenings Magazine or the HBSCA.

8.

Advertisers and advertising agencies agree that the Publisher (HBSCA) shall
be under no liability for its failure for any cause to publish any advertisement.

9.

Publisher shall be entitled to payment as herein provided upon booking and
signed agreement of the Ad Order form.

3.

Regarding Ad position, unless otherwise expressly provided in the Insertion
Order, positioning of advertisements is at the sole discretion of the HBSCA.

4.

Publisher is not bound by any conditions, printed or otherwise, or contract or
copy instructions when such conﬂict with policies covered by this rate card.

5.

Advertisers and advertising agencies assume liability for all content (including
text, representation and illustrations) of advertisements printed, and also assume responsibility for any claims or costs arising against the Publisher
(HBSCA).

6.

Cancellations are not accepted on contracts or insertion orders for covers, special positions, special sections, special issues, special editions, copy split runs
and inserts, or for 8 weeks before the Delivery Date.

10. Acceptability of all advertising is at the discretion of the Publisher (HBSCA).
11. Any claim rendered by the advertiser or agency against this magazine, must
be ﬁled with the magazine in writing within 60 days following the expiration
of the contract.
12. Verbal agreements are not recognized by the Publisher (HBSCA).
13. Prices are subject to the addition of 13% Harmonized Sales Tax (HST), where
applicable.
14. Delinquent accounts are subject to 2% per month interest compounded as
per the signed insertion agreement.

AD DIMENSIONS

Acceptable Ad Formats

Magazine Trim Size: 8.125” X 10.875”
Bleeds are 0.125” — please add to double and full page ads to all sides.

•

PDF (PDF-X1a compliant)

•

HI-RES TIFF, EPS

•

QuarkXPress*

•

Adobe InDesign*
Adobe Illustrator**

DOUBLE PAGE SPREAD

FULL PAGE

•

Bleed:
Trim Size:

Bleed:
Trim Size:

* Please supply fonts and linked images

16.5" x 11.125"
16.25" x 10.875"

8.375" x 11.125"
8.125" x 10.875"

** All fonts outlined and images embedded

Images

1/2 PAGE
HORIZONTAL
7.25” x 4.625”

1/2 PAGE
VERTICAL

1/3 PAGE
VERTICAL
2.3” x 9.25”

3.5” x 9.25”

•

RESOLUTION: 300 dpi at 100%

•

COLOUR: CMYK

Printing
Web Oﬀset

Publication
Quarterly

Cancellations
1/4 PAGE

Not accepted 8 weeks before the Delivery Date.

3.5” x 4.625”

Please see the 2018 Humber Happenings
Publishing Calendar for details.

BUSINESS CARD
3.5” x 2”

Transmission
Email ads to markintosh@markintoshdesign.com.
Please contact for FTP information.

RATES & MECHANICAL SPECIFICATIONS
AD SIZE

WIDTH

HEIGHT

NET AD RATES

Full page with bleed

8.375”

11.125”

$1,595

Full page without bleed

7.25”

10”

$1,595

1/2 page horizontal

7.25”

4.625”

$880

1/2 page vertical

3.5”

9.25”

$880

1/3 page vertical

2.3”

9.25”

$660

1/4 page

3.5”

4.625”

$495

Business card

3.5”

2”

$275

Outside Back Cover

8.375”

11.125”

$1,995

Inside Front Cover

8.375”

11.125”

$1,835

Inside Back Cover

8.375”

11.125”

$1,755

Double page spread/Feature section option

16.5”

11.125”

$2,395

LOYALTY DISCOUNT: Book 4 consecutive issues and receive a 15% discount.
First issue of 2021 advertisers will receive a PDF ﬁle of the magazine to use on their website/social media.

